
Overview and Academy Social Media Strategy

Harnessing the potential of social media is not just advantageous but essential in navigating 

today's communication and marketing landscape.  It serves as one tool for fostering  

relationships with professionals in the industry and future members of the Academy. Our 

strategy is to give Academy Members the tools to create an engaging online presence that 

highlights the Academy’s mission, membership benefits, programs, research, and events to 

increase the world’s awareness of the Academy and grow membership. 

Academy Online Assets 

Social Media Basics 

Boosting the Academy’s social media presence is only possible if you have a social media 

account.  Below are “How To” links for establishing a Linked In Account

Social Media
Toolkit

for Academy Members

Website https://aapra.org/

 
LinkedIn

YouTube AmericanAcademyaapra6847

https://aapra.org/
https://www.linkedin.com/company/american-academy-of-park-and-recreation-administration/?viewAsMember=true
https://www.youtube.com/@americanacademyaapra6847


Academy Partners and Sponsors

Building Your Academy Social Media Game

 

 Sign up for an account

 

Follow a colleague or partner

 

How to follow AAPRA

Landscape Structures

Website | LinkedIn  Instagram

 

Musco

 Website |  LinkedIn 
Instagram

 

National Park Foundation

 Website | LinkedIn 
Instagram

 

National Recreation and Park 

Association

Website  LinkedIn  Instagram

 

Sagamore Venture Publishing

Website  LinkedIn Instagram

 

Williams Architects | 

Aquatics

 Website  LinkedIn Instagram

 

Davey Trees

Website  LinkedIn  Instagram

 

Eppley Center for Parks and 
Public Lands

Website  LinkedIn  Instagram

 

American Parks & 
Recreation Foundation

Website

 

https://www.linkedin.com/help/linkedin/answer/a1338223/signing-up-to-join-linkedin
https://www.linkedin.com/help/linkedin/answer/a1338223/signing-up-to-join-linkedin
https://www.linkedin.com/help/linkedin/answer/a524326?hcppcid=search
https://www.linkedin.com/company/american-academy-of-park-and-recreation-administration/?viewAsMember=true
https://www.playlsi.com/
https://www.linkedin.com/company/landscape-structures/
https://www.instagram.com/playlsi/
https://www.playlsi.com/
https://www.musco.com/
https://www.playlsi.com/
https://www.linkedin.com/company/musco-lighting/
https://www.instagram.com/muscosportslighting/
https://www.nationalparks.org/
https://www.linkedin.com/company/national-park-foundation/
https://www.instagram.com/nationalparkfoundation/
https://www.nrpa.org/
https://www.linkedin.com/groups/131903
https://www.instagram.com/nrpa/
https://sagamorepub.com/
https://www.linkedin.com/company/sagamore-publishing-llc./about/
https://www.instagram.com/sagamore_venture_publishing/
https://williams-architects.com/
https://www.linkedin.com/company/williams-architects-aquatics/
https://www.instagram.com/williams_architects_aquatics/
https://www.davey.com/
https://www.linkedin.com/company/the-davey-tree-expert-company/
https://l.instagram.com/?u=https%3A%2F%2Flinktr.ee%2FDaveyTree&e=AT3yd1TFc-ejhAkEoyN2eukFU_EkU3DXhq-Bb2ZBebARlKfv84LMqreKh_RnmDs_-tfNkv2zYtXCCIhBF6oR9eOsSPy5CKMamlM8zQ
https://www.iidc.indiana.edu/eppley/index.html
https://www.linkedin.com/company/indiana-university/
https://www.instagram.com/eppley_institute/
https://aapra.org/Foundation


Beginner Level
 

 

 

Add the Academy logo 

to your signature line

List the Academy as one 

of your Organizations on 

Linked In

Like or comment on 

Academy content

Follow Partners

Intermediate Level
 

Share Academy content 

via LinkedIn, Facebook, 

Email, etc.

Boost by tagging partners 

or colleagues

Advanced Level

https://aapra.org/About-AAPRA/Member-Information


Hashtags
People use the hashtag symbol (#) before a relevant keyword or phrase in their post to categorize those 

posts and help them show more easily in X search. Clicking or tapping on a hashtagged word in any 

message shows you other posts that include that hashtag. Hashtags can be included anywhere in a post.

Boost using a personal 

story or call to action

Boost content using 

hashtags

 

Primary Secondary and Partners Industry/Boost

#AAPRA

#AmericanAcademyforParkan

dRecreationAdministration

#AAPRALegends

#AAPRABestPaper

#PugsleyMedal

#NRPA

#parksandrecreation

#parksandrec

#getoutdoors

#inclusionmatters

#evidencebased

#conservation


